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Executive summary  
 

This document is a review of the situation of the Dissemination and Communication Actions of 

the Valuewaste Project after one year of project execution. It presents the progress for each of 

the 5 Tasks that make the Work Package 10 (Dissemination & Communication), analyses the 

situation and describes future steps for these tasks. 

More specifically, this report focuses on Tasks 10.1, 10.4 and 10.5: (T10.1) Elaboration of a D&C 

Plan, (T10.4) Promotion of Results and (T10.5) Communication Actions. Tasks 10.2 and 10.3 

(Specific Communication Campaigns) will be further analysed in the Deliverables 10.3 and 10.5.  

The main conclusions of this deliverable (D10.2, Communication activities: first year of 

VALUEWASTE project) are: (1) after one year of project execution (25% of the project), 

approximately 65% of the numerically measurable indicators established in the D&C Plan (D10.1) 

are accomplished. 

 (2) Now that the project steps into a more developed and mature phase, maintaining and 

increasing growth will prove more challenging. (3) However, the start of production of project 

results, and the development of the Communication Campaigns (Task 10.3 & 10.4) will provide, 

at the same time, new Dissemination and Communication opportunities. 

 (4) The communication actions taken during the first 12 months of the project execution were in 

general relevant to the project and generated a positive impact in its targets. Besides, project 

partners offered great support and independent initiative in their communication actions, which 

ultimately is highly beneficial for the communication of the project. 

Finally, future steps established are: increase webpage and blog general content quality and 

publications length, produce a video presentation of the Valuewaste project, increase 

collaboration with Valuewaste friend projects (through events, social media or through other 

means), evaluate the translation of the webpage to Spanish, support the Murcia Communication 

Campaign and increase results promotion once they start coming out.   
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Introduction  

This document gathers and describes the main Valuewaste Project activities regarding 

dissemination and communication within the first year of project execution. Innovarum (the 

commercial brand of EURIZON S.L., Partner 2) is the Work Package 10 leader (Dissemination and 

Communication activities). 

Innovarum elaborated the Valuewaste Project Communication and Dissemination Plan (D10.1) 

and oversees the coordination of the different actions that are included in it.  

1. Description of work: brief description of tasks  

Task 10.1. Development of a Dissemination & Communic ation Plan (M1-M3)   

Responsible partner: Innovarum, Communication Coordinator. 

During the first three months of VALUEWASTE project, Innovarum, as Communication 

coordinator, elaborated the Dissemination and Communication Plan. This document 

corresponded to the deliverable D10.1.  

The Dissemination and Communication Plan (D&C Plan) is a guide for all dissemination and 

communication activities that will be carried out by the consortium over the VALUEWASTE 

ǇǊƻƧŜŎǘΩǎ ŜȄŜŎǳǘƛƻƴ ǘƛƳŜΦ  

The Plan is made up by two ǎŜǇŀǊŀǘŜŘ ōǳǘ ŎƻƳǇƭŜƳŜƴǘŀǊȅ ŘƻŎǳƳŜƴǘǎΥ ǘƘŜ ǇǊŜǎŜƴǘ άǎǘŀǘƛŎέ 

ŘƻŎǳƳŜƴǘ ŀƴŘ ŀ άƭƛǾƛƴƎέ 9ȄŎŜƭ ŘƻŎǳƳŜƴǘΦ 

ω ¢ƘŜ άǎǘŀǘƛŎέ ŘƻŎǳƳŜƴǘ ŎƻƭƭŜŎǘǎ ǘƘŜ ƻōƧŜŎǘƛǾŜǎ ŦƻǊ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ŘƛǎǎŜƳƛƴŀǘƛƻƴ ŀƴŘ 

communication actions, the communication strategy that should be followed, including key 

messages, tone of communication, online presence and the dissemination kit. It also states 

the target audiences of the actions, which include general public, policy makers, industry 

players and the academia, and the different actions, such as website and social media, 

ǇǳōƭƛŎŀǘƛƻƴǎΣ ǘǿƻ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŎŀƳǇŀƛƎƴǎΣ ŀǘǘŜƴŘŀƴŎŜ ǘƻ ƪŜȅ ŜǾŜƴǘǎΣ ƴŜǘǿƻǊƪƛƴƎΧ 

ŘƛǊŜŎǘŜŘ ŀǘ ŜŀŎƘ ƻƴŜ ƻŦ ǘƘŜǎŜ ŎƻƭƭŜŎǘƛǾŜǎΦ Lƴ ŀŘŘƛǘƛƻƴΣ ƛǘ ƛƴŎƭǳŘŜǎ ǘƘŜ ǇǊƻƧŜŎǘΩǎ Ǿƛǎǳŀƭ ŜƭŜƳŜƴǘǎ 

as well as templates that will ensure a harmonised communication. 

ω ¢ƘŜ άƭƛǾƛƴƎέ ŘƻŎǳƳŜƴǘ όŜȄŎŜƭ ŦƛƭŜύ Ŏƻƴǘŀƛƴǎ ŀƭƭ ǇƭŀƴƴŜŘ ŀŎǘƛƻƴǎ ƻƴ ǘƘŜ ǎǘŀǘƛŎ ŘƻŎǳƳŜƴǘΣ 

classified by target audience, and aims to be the compilation document for all actions 

carried out. The document is regularly updated to reflect all actions that are executed by all 

partners during VALUEWASTEΩǎ ŜȄŜŎǳǘƛƻƴ ǘƛƳŜΦ 

 

 

 

 

 

 

 

 

 

 

Innovarum, as Communication Coordinator and responsible for the Task 10.1, included 

Communication and Dissemination Actions related to all Tasks of the Work Package 10 

(Dissemination and Communication) in the Valuewaste  Dissemination and 

Communication Plan  (D10.1).  

That included Tasks 10.2 and 10.3  (Specific Communication Campaigns) , whose 

responsible partners are:  Servicios Urbanos de Murcia, S.A.U. -Servicios Ferrovial and 

Ayuntamiento de Murcia (Task 10.2) and Kalundborg Kommune and Ayuntamiento de 

Murc ia (Task 10.3). As well as, Tasks 10.4 (Promotion of Project results) and 10.5 (Specific 

Communication Actions).  

These four Tasks are explained below:  
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Task 10.2.and Task 10.3   

Task 10.2: Educational campaign in Murcia (M9 -M24)  

Responsible partners: Servicios Urbanos de Murcia, S.A.U.-Servicios Ferrovial and 

Ayuntamiento de Murcia 

¢ƘŜ ά/ƻƳƳǳƴƛŎŀǘƛƻƴ /ŀƳǇŀƛƎƴ мΥ  9ŘǳŎŀǘƛƻƴŀƭ ŎŀƳǇŀƛƎƴ ƛƴ aǳǊŎƛŀέ ǎǘŀǊǘŜŘ ǇǊŜǇŀǊŀǘƛƻƴǎ ƻƴ 

July 2019 (M9). The project partners responsible for this task are: Ayuntamiento de Murcia and 

Servicios Urbanos de Murcia, S.A.U.-Servicios Ferrovial.  

As it is indicated at the end of this Report, the indicators and impact of this campaign will be 

ŦǳǊǘƘŜǊ ŀƴŀƭȅǎŜŘ ƛƴ ǘƘŜ 5млΦоΥ άwŜǇƻǊǘ ƻƴ ǘƘŜ ǇǊŜǇŀǊŀǘƛƻƴ ƻŦ 9ŘǳŎŀǘƛƻƴŀƭ /ŀƳǇŀƛƎƴ ƛƴ aǳǊŎƛŀέ 

Task 10.3. Citizens awareness campaign in Murcia and Kalundborg (M18 -M37)  

Responsible partners: Kalundborg Kommune and Ayuntamiento de Murcia 

aǳǊŎƛŀ ŀƴŘ YŀƭǳƴŘōƻǊƎΩǎ ƳǳƴƛŎƛǇŀƭƛǘƛŜǎ ŀǊŜ ǘƘŜ ǊŜǎǇƻƴǎƛōƭŜ ǇŀǊǘƴŜǊǎ ŦƻǊ ǘƘƛǎ ǘŀǎƪΦ ¢Ƙƛǎ ŎŀƳǇŀƛƎƴ 

will not begin until July 2020. 

As it is indicated at the end of this Report, the indicators and impact of this campaign will be 

further analysed in the D10.5: ά9Ǿŀƭǳŀǘƛƻƴ ƻŦ ǘƘŜ ŎƛǘƛȊŜƴ ŀǿŀǊŜƴŜǎǎ ŎŀƳǇŀƛƎƴέ 

Task 10.4. Promotion of project results to a targeted audience (M4-M48)  

Responsible partner: Innovarum, Communication Coordinator. 

During the first year of the project very few results have arisen from the project execution. 

Innovarum, as responsible partner for this task, is keeping track of the project partners actions 

and is working in close cooperation with the project coordinator, CETENMA, in order to 

maximize diffusion once results start to come out.  

C9¢9ba! Ƙŀǎ ǇǳōƭƛǎƘŜŘ ŀƴ ŜƴǘǊȅ ŀǘ ǘƘŜ άIƻǊƛȊƻƴ wŜǎǳƭǘǎ tƭŀǘŦƻǊƳ tƛƭƻǘέΥ Towards the 

utilisation of biowaste as a resource: a review of EU Policy on biowaste management. The 

platform is now closed and will reopen sometime on October. 

Specific actions included in the Task 10.4: Trade Shows and Fairs, technical publications/papers 

and attendance to high-level policy events. 

The following section (Review of the Valuewaste D&C Plan) shows that Valuewaste has been 

already involved in Trade Shows, High level policy events and has three technical publications. 

Nevertheless, since the project still has not produced significant results, the actions were used 

for the general communication and presentation of the project and not for promotion of results.  

Task 10.5. Communication (M4 -M48)  

Responsible partner: Innovarum, Communication Coordinator. 

Innovarum is directly responsible for the execution of the following actions included in the 

Task 10.5: 

1. Opening of the Project website  

2. aŜƴǘƛƻƴ ǘƻ ǘƘŜ ǇǊƻƧŜŎǘ ƛƴ tǊƻƧŜŎǘ ǇŀǊǘƴŜǊΩǎ ǿŜōǎƛǘŜǎ 

3. Creation of On-line social networks: (LinkedIn & Twitter), 

4. Production of audio-visual materials and the visual identity. 
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Besides, other communication actions considered in this Task are: Attendance to conferences 

and the Final event on site (organised by CETENMA). 

  All a ctions related to these Tasks  (Task 10.2 to 10.5) will be reviewed in detail in the next 

section, òReview of the VW D&C Planó. 

438 88% 

7 23% 

182 61% 

88 88% 

0 0% 

9 60% 

36 36% 

4 100% 

5 100% 

2 40% 

5 33% 

2 40% 

22 220% 
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2. Review of the Valuewaste  D&C Plan (D10.1)  

The following Section includes a review of all the communication and dissemination actions 

included and described in the Valuewaste Dissemination and Communication Plan (D10.1), 

which covers all the Tasks of the Work Package 10 (Dissemination and Communication). 

The table below presents all the actions described in the Dissemination and Communication 

Plan, its leader partners and its targets:   

Table 1: D&C Targets General Overview  

 Final Target  Lead Partner  M12 (October  2019) 

1 - All target audiences    Status 

VALUEWASTE website & 

Blog - Integration of 

VALUEWASTE on partners' 

websites  

500 visits/month, at least 

30 posts 
Innovarum  565 visits & 7 posts 

Social Media  
300 followers (twitter), 100 

followers (LinkedIn)  

 Twitter LinkedIn  

Innovarum  186 91 

Audio -visual materials  2 videos    

Other informative 

materials  

15 informative materials  Innovarum  9 

Media coverage  100 media coverages  All partners  37 

Final event  80-100 attendants    

EC Dissemination routes  4 Innovarum  4 

2 - General public  Status 

Communication 

Campaign 1 ð Murcia  
To be analysed  MU-FERR/Murcia  Starting  

Communication 

Campaign 2 ð Murcia 

and Kalundborg  

To be established  
Kalundborg/Mur

cia   

3 - Policy makers    Status 

Meetings and interviews   
5 meetings or interviews 

with policymakers  
Murcia  5 

Attendance to high level 

policy events  
5 events   2 

4 - Industry players  Status 

Trade shows and fairs  15 events attended  Innovarum  5 

5 - Academia   Status 

Technical publications 

Papers  
5 Innovarum  3 

Workshops, conferences 

and congresses  
10 events  Innovarum  20 
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Target 1 - All target audiences  

 

We hereby describe the communication activities carried out so far for the Target 1:  

VALUEWASTE website & Blog - Integration of VALUEWASTE on partners' websites  

Figure 1: VW webapge  

 

Website address: http:// Valuewaste.eu/ 

The web is available in English, and the first version contained the following sections:  

¶ Home Page. With a brief summary of the VALUEWASTE project and objectives. 

¶ Workplan. a description of the work packages (objectives, leading partner and duration) 

together with a PERT diagram. 

¶ Partners. This section shows ŜŀŎƘ ǇŀǊǘƴŜǊΩǎ ōǊƛŜŦ ŘŜǎŎǊƛǇǘƛƻƴ, role in VALUEWASTE, logo 

and website of the partner.  

¶ Our Friends. dedicated to other projects related to VALUEWASTE, with their logo and 

link to their official website (SCALIBUR, RESURBIS, WATER2RETURN, RUN4LIFE, 

URBIOFIN, EMBRACED and SMART PLANT) 

¶ Available material. This section hosts dissemination materials (poster, roll-up and 

project factsheet). 

¶ Media. Media coverage of the project (video, articles in newspapers and podcasts).   

¶ News. Posts internally elaborated by Innovarum and other partners concerning the 

ǇǊƻƧŜŎǘΩǎ ŘŜǾŜƭƻǇƳŜƴǘ.  

¶ Footer. The website contains the statement άThis project has received funding from the 

9ǳǊƻǇŜŀƴ ¦ƴƛƻƴΩǎ IƻǊƛȊƻƴ нлнл ǊŜǎŜŀǊŎƘ ŀƴŘ ƛƴƴƻǾŀǘƛƻƴ ǇǊƻƎǊŀƳƳŜ ǳƴŘŜǊ DǊŀƴt 

!ƎǊŜŜƳŜƴǘ bƻ умуомнέΣ as well as the EU emblem.   

 

On M10 (August 2019) some sections we updated:  

¶ ¢ƘŜ άtŀǊǘƴŜǊǎέ ǎŜŎǘƛƻƴ ǿŀǎ ǳǇŘŀǘŜŘ ǘƻ άtŀǊǘƴŜǊǎ ϧ !ŘǾƛǎƻǊȅ .ƻŀǊŘέΦ It includes a 

description of the members that make the External Advisory Board of Valuewaste.  

http://valuewaste.eu/
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¶ ¢ƘŜ άOur Friendsέ ǎŜŎǘƛƻƴ ǿŀǎ ŀƭǎƻ ǳǇŘŀǘŜŘ ƻƴ aмлΦ The tab title has not changed, the 

section now contains also information of Networks Valuewaste belongs to: Biorefine 

Cluster and EUBioNet. 

¶ Valuewaste News section has been updated with news related to Valuewaste Project 

events and partners actions. Currently, the news section counts with 6 entries (or blog 

posts).  

Project partnerõs websites  

 

All project partners were provided in the Kick-off Meeting with a standard text to include in 

their respective official websites. Innovarum assured that by M3 (31 January 2019), a mention 

to VALUEWASTE project was ƛƴŎƭǳŘŜŘ ƛƴ ŀƭƭ ǘƘŜ ǇŀǊǘƴŜǊǎΩ ǿŜōǎƛǘŜǎΦ  

Table 2: Partnerõs mention to the Valuewaste  Project in the ir webpages  

Nº Partner  Mention to the Valuewaste  Project  

1 

Centro Tecnológico de la 

Energía y el Medio 

Ambiente  

https://www.cetenma.es/works/ Valuewaste /  

https://www.cetenma.es/works/ Valuewaste /?la

ng=en  

2 Eurizon S.L. 

http://www.innovarum.es/en/project/ Valuewast

e-en/  

http://www.innovarum.es/es/project/ Valuewast

e-es/  

3 

Savonia University of 

Applied Sciences - Savonia -

ammattikorkeakoulu oy  

https://portal.savonia.fi/amk/en/rdi/rdi -projects -

and -entrepreneurship/rdi -projects?i d=1037  

4 
Servicios Urbanos de Murcia, 

S.A.U.-Servicios Ferrovial  

http://www.murciaciudadsostenible.es/es/reduc

ir-reutilizar -reciclar/ Valuewaste .htm  

http://www.murciaciudadsostenible.es/es/  

5 Ayuntamiento de Murcia  

http://www.murciaciudadsostenible.es/es/reduc

ir-reutilizar -reciclar/ Valuewaste .htm  

http://www.murciaciudadsostenible.es/es/  

6 
Instituto Tecnológico de 

Aragón  

https://www.itainnova.es/blog/proyectos -

financiacion -publica/ Valuewaste /  

7 Unibio A/S  
https://www.unibio.dk/press -release -how -waste -

is-turned -into -food/  

8 Agro Business Park A/S https://www.agropark.dk/projekter/ Valuewaste  

9 

Asociación Española de 

Normalización, (Spanish 

Association for 

Standardisation)  

https://www.une.org/normalizacion/proyectos -

de -idi/  

10 
Nutrient Recovery Systems 

bvba  
http://www.nuresys.be/news.html  

11 Ekobalans Fenix AB  

https://www.ekobalans.se/sv/om -

ekobalans2/nyhete/146 -ekobalans -i-eu -

projektet -Valuewaste  

12 
Ingeniería y Desarrollos 

Renovables, S.L.  

https://inderen.es/eu -funded -project -

Valuewaste /  

https://www.cetenma.es/works/valuewaste/
https://www.cetenma.es/works/valuewaste/?lang=en
https://www.cetenma.es/works/valuewaste/?lang=en
http://www.innovarum.es/en/project/valuewaste-en/
http://www.innovarum.es/en/project/valuewaste-en/
http://www.innovarum.es/es/project/valuewaste-es/
http://www.innovarum.es/es/project/valuewaste-es/
https://portal.savonia.fi/amk/en/rdi/rdi-projects-and-entrepreneurship/rdi-projects?id=1037
https://portal.savonia.fi/amk/en/rdi/rdi-projects-and-entrepreneurship/rdi-projects?id=1037
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/
https://www.itainnova.es/blog/proyectos-financiacion-publica/valuewaste/
https://www.itainnova.es/blog/proyectos-financiacion-publica/valuewaste/
https://www.unibio.dk/press-release-how-waste-is-turned-into-food/
https://www.unibio.dk/press-release-how-waste-is-turned-into-food/
https://www.agropark.dk/projekter/valuewaste
https://www.une.org/normalizacion/proyectos-de-idi/
https://www.une.org/normalizacion/proyectos-de-idi/
http://www.nuresys.be/news.html
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://inderen.es/eu-funded-project-valuewaste/
https://inderen.es/eu-funded-project-valuewaste/
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Nº Partner  Mention to the Valuewaste  Project  

13 
GAIKER-IK4 Technology 

Centre  

http://www.gaiker.es/cas/biodeteccion_proyect

os.aspx  

14 Entomo Agroindustrial S.L.  

http://entomoagroindustrial.com/portfolio/ Value

waste /  

https://entomoagroindustrial.com/en/portfolio/ V

aluewaste /  

15 Seah International  
https://www.seah.net/en/seah -international -

Valuewaste /  

16 Kalundborg Kommune  https://symbiosecenter.dk/en/project/ Valuewast

e/  

LT

P 

- 

16 

Kalundborg Symbiose / 

Symbiosis Center  

https://symbiosecenter.dk/en/project/ Valuewast

e/  

17 
European Biomass Industry 

Association  

http://www.eubia.org/cms/projects -2/ongoing -

projects/  

 

Webpage visits: the measurable target  

 

Webpage visits as well as the general performance of the Valuewaste webpage are tracked with 

Google Analytics. 

 

Since the launching of the Valuewaste webpage in English on April 23th 2019 (M6), traffic has 

progressively increased. On October, the visits to the webpage were 565 (visits to the web only 

in the month of October).  

Average monthly web traffic growth is 19% and it is expected to decrease and stabilize in the 

following months. The final Target for this action is to reach and maintain 500 webpage visits 

monthly. According to the above numbers, Valuewaste webpage has already reached that 

number on October 2019 (565 visits). Thus, the challenge for the next year will be sustaining 

that traffic. 

219
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Figure 2: VW webpage visits   

http://www.gaiker.es/cas/biodeteccion_proyectos.aspx
http://www.gaiker.es/cas/biodeteccion_proyectos.aspx
http://entomoagroindustrial.com/portfolio/valuewaste/
http://entomoagroindustrial.com/portfolio/valuewaste/
https://entomoagroindustrial.com/en/portfolio/valuewaste/
https://entomoagroindustrial.com/en/portfolio/valuewaste/
https://www.seah.net/en/seah-international-valuewaste/
https://www.seah.net/en/seah-international-valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
http://www.eubia.org/cms/projects-2/ongoing-projects/
http://www.eubia.org/cms/projects-2/ongoing-projects/
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A webpage opening attracts a high volume of traffic and visits. Maintaining and growing that 

volume afterwards is the challenge ahead. 

With that challenge in mind, and in order to better measure traffic quality, Innovarum is also 

tracking the unique pageviews to the Valuewaste webpage: 

Figure 3: VW webpage unique pageviews   

 

"A unique pageview , as seen in the  Content Overview  report, aggregates pageviews 

that are generated by the same user during the same session" Google Analytics  

 

Valuewaste  Blog 

Valuewaste Blog follows a structure of short to medium length posts. The topic of these posts is 

the activity of the Valuewaste project partners: the events they attend, the presentations the 

make, the meetings thŜȅ ƻǊƎŀƴƛǎŜΧ !ǎ ǿŜƭƭ ŀǎ ǊŜƭŜǾŀƴǘ moments or important news related to 

the project. The blog posts published so far are:  

1. Valuewaste Kick-off meeting (1,192 views). 

2. Valuewaste joind the Biorefine Cluster Europe (246 views). 

3. Agro Business Park presents Valuewaste to a Chinese Delegation (108 views). 

4. ABP meets with The Trade Council from the Danish Ministry of Foreign Affairs (291 views). 

5. Food Festival 2019: Northern Europe biggest food event (482 views). 

6. Dansk Bioøkonomi Konference 2019 (507 views). 

7. Valuewaste General Assembly (just published). 

They can be read at: http:// Valuewaste.eu/news/  
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Social media  

Social media accounts are managed with Hootsuite. Content strategy is supported with 

Hootsuite, Twitter and LinkedIn Analytics, Google Alerts and organic web research. 

Valuewaste  Twitter account  

 

VALUEWASTE project counts with an official Twiiter account: @ValuewasteP 

Figure 4: Valuewaste  Twitter (23/10/2019)  

 

To date, Valuewaste has in total 350 publications (tweets) in English and Spanish. Valuewaste 

twitter content includes: 

1. Pictures related to its content. 

2. Frames specifically designed for Valuewaste Social Media accounts. 

3. Informative messages related to biobased products, waste management, innovative 

food ƛƴƎǊŜŘƛŜƴǘǎΧ 

4. News related to the project and to the project partners actions. 

5. ά/ŀƭƭ ǘƻ ŀŎǘƛƻƴέ ƳŜǎǎŀƎŜǎ ǘƻ ǊŜŘƛǊŜŎǘ ǘǊŀŦŦƛŎ ǘƻ ǘƘŜ Valuewaste webpage.  

6. Common hashtags used: #Valuewaste #urbanbiowaste #biowaste #H2020 

#circulareconomy #bioeconomy #alternativeproteins #fertilisers #insectprotein. 

7. Project partners Twitter accounts are also mentioned when appropriate. 

8. Project partners also actively mention @ValuewasteP in their tweets. 

 

The Valuewaste Twitter content strategy also focuses on related trending topics such as: World 

IǳƴƎŜǊΣ /ƭƛƳŀǘŜ /ƘŀƴƎŜΣ 9ƴǾƛǊƻƴƳŜƴǘŀƭ /ƘŀƭƭŜƴƎŜǎΣ aƛƭƭŜƴƴƛǳƳ 5ŜǾŜƭƻǇƳŜƴǘ Dƻŀƭǎ όa5DύΧ Lǘ 

produces content considering current global issues and conversations. 

 

https://twitter.com/ValuewasteP
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Figure 5: VW Tweets example  
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Figure 6: VW Twitter followers & growth   

 

In October 2019, VALUEWASTE project Twitter account had 186 followers and followed 116 

accounts. After the rapid growth that follows the opening of an account, growth is stabilising at 

around a 7-9% rate. 

Valuewaste follower base counts with:  

¶ Other H2020 projects a 

¶ tǊƻƧŜŎǘǎ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ ōƛƻŜŎƻƴƻƳȅΣ ǿŀǎǘŜ ƳŀƴŀƎŜƳŜƴǘΣ ŎƛǊŎǳƭŀǊ ŜŎƻƴƻƳȅΧ 

¶ Associations and organization interested or involved with the bioeconomy or waste 

management. 

¶ Research Centres and Universities 

¶ Personal Twitter Accounts. 

Valuewaste Twitter account follows: 

¶ Friends Projects: Scalibur, WaysTup!, Resurbis, Run4Life, Urbiofin, Embraced or SmartPlan. 

¶ Other H2020 projects. 

¶ Its project partners. 

¶ Organizations/associations of interests to the project. For example, the networks it 

belongs to: Biorefine Cluster and EuBioNet.  
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Valuewaste  LinkedIn account  

 

VALUEWASTE project counts with an official LinkedIn account is: Valuewaste H2020 Project. 

 

Figure 7: Valuewaste  LinkedIn  

 

Valuewaste LinkedIn content is tailored to fit the style, structure and target audience of 

LinkedIn. Thus:    

¶ Valuewaste LinkedIn posts have longer messages and more links and resources available. 

¶ Content and tone are curated to fit LinkedIn style.  

¶ Some examples of shared publications or content are:  

o Report: EU Commission, 2017, New 9ǳǊƻǇŜŀƴ /ƻƴǎŜƴǎǳǎ ƻƴ 5ŜǾŜƭƻǇƳŜƴǘ ΨhǳǊ 

²ƻǊƭŘΣ hǳǊ 5ƛƎƴƛǘȅΣ hǳǊ CǳǘǳǊŜΩϦ 

o Report: FAO, 2018, Food loss and waste and the right to adequate food: Making 

the connection, Right to Food Discussion Paper 

Besides, LinkedIn content strategy also considers all the points above for the Twitter content 

strategy.  
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Figure 8: LinkedIn Posts examples  
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Figure 9: VW LinkedIn Followers  

 

On October of 2019, VALUEWASTE project LinkedIn account had 91 followers. VALUEWASTE 

LinkedIn account opened on June 2019 (it has been active for 5 months). It experimented a rapid 

growth at the opening (from June to September 2019). 

Growth is starting to decrease and is expected to stabilise in the following semester. 

Audio visual materials  

This action refers to 2 planned videos:  

1. Valuewaste Presentation video (first part of the project).  

2. Final execution video to present at the Final Event (No specific schedule yet). 

Innovarum will start the production of the first video (Valuewaste Presentation video) in 

December 2019. 

Other informative material s  

During the first year of the project, Innovarum elaborated and defined the visual identity of the 

project and produced a total of 9 informative materials:  

1. Poster 2019 

2. Roll up 2019 

3. Technical Fact sheet 2019 

4. Dissemination KIT: Jun-19 

5. Process 1 informative factsheet: Jul-19 

6. Process 2 informative factsheet : Jul-19 

7. Process 3 informative factsheet: Jul-19 

8. Valuewaste Basic Presentation: Sep-19 

9. Valuewaste Slideshow: Sep-19 
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Visual Identity of the Valuewaste  Project  

 

 

 

VW Poster 2019 

 

 

 

 Roll up 2019 (English & Spanish)  

 






































