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Executive summary

This document is review of the situation of the Dissemination and Communication Actic
the ValuewastdProject after one year of project executitirpresentshe progress for each c
the 5 Tasks that make the Work Package 10 (Dissemination & Communication), anal
situation and describes future steps for these tasks.

More specificallythis report focusesn Tasks 10.1, 10.4 and 10.5: (T10.1) Elaboration of a
Plan, (T10.4) Promotion of Results and (T10.5) Communication Actions. Tasks 10.2
(Specific Communication Campaigns) will be further analysed in the Deliverables 10.3 a

The main o©nclusionsof this deliverable (D10.2, Communication activities: first yes
VALUEWASTEoject) are:(1) after one year of project execution (25% of the proje
approximately 65% of the numerically measurable indicators established in the D&CIRP1ar
are accomplished.

(2) Now that the project steps into a more developed and mature phase, maintainin
increasing growth will prove more challeng®).Howeverthe startof production ofproject
results, and the development of the Communicafiampaigns (Task 10.3 & 10.4) will provi
at the same time, new Dissemination and Communication opportunities.

(4) The communication actions taken during the first 12 months of the project executidm \
generalrelevant to the project and generatedgasitive impact in its targets. Besides, proj
partners offered great support and independent initiative in their communication actions,
ultimately is highly beneficial for the communication of the project.

Finally future stepsestablished are:ncrease webpage and blog general content quality
publications length, produce a video presentation of Wesuewaste project, increase
collaboration withValuewastetriend projects (through events, social media or through o
means)gevaluate theranslaion of the webpage to Spanish, support the Murcia Communic:
Campaign and increase results promotion once they start coming out.
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Introduction

This documentgathers anddescribesthe main Valuewaste Project activities regarding
disseminationand communication within the first year of project esution. Innovarum (the
commercial brand of EURIZON S.L., Partnet!2} M/ork Package 10 leader (Dissemination and
Communication activities)

Innovarum elabrated theValuewasteProjectCommunicatiorand DisseminatiorPlan (D10.1)
and overseeshe coordination of the different actionthat are included in it.

1. Description of work: brief description of tasks

Responsible partner: Innovarum, Communication Coordinator.

During the first three months oVALUEWASTRroject, Innovarum, as Communication
coordinator, elaboratedthe Dissemination and Communication PlanThis document
corresponded tdhe deliverable D10.1.

The Dissemination and Communication P(B&C Plan)s a guide for all dissemination and
communication activities that will be carried out by the consortium over W UEWASTE
LIN22S0OGQa SESOQdziAazy GAYSO®
The Plan is made up by S LJF NI 6§ SR o6dzi O2YLX SYSy Gl NE R2Odzy
R20dzYSyid FyR | aftABAy3Ié 9EOSt R20dzySyid o
we¢KS aqadlaAa0é R20dzySyid O2ftfSoOta GKS 2028
communication actions, the communication strategy that should be followeiding key
messages, tone of communication, online presence and the dissemination kit. It also states
the target audiences of the actions, which include general public, policy makers, industry
players and the academia, and the different actions, sustwabsite and social media,
Lz f AOIF GA2yas (g2 O02YYdzyAOFGA2y OFYLI AIYyaEas
RANBOGSR G SFOK 2yS 2F (KSasS 02tfSO0GAgSad Ly
as well as templates that will ensure a harmodis®@mmunication.
wtKS Gt ABAYy3IEé R20dzYSyid o6SEOSt FAtSuv O2yilAya
classified by target audience, and aims to be the compilation document for all actions
carried out. The document is regularly updated to reflect dlbas that are executed by all
partners duringALUEWASTE2 SESOQdziA2y GAYSO®

(o))

iAQ

(@

Innovarum, as Communication Coordinator and responsible for the Task 10.1, included
Communication and Dissemination Actions related to all Tasks of the Work Package 10
(Dissemination and Communication) in the Valuewaste Dissemination and
Communication Plan (D10.1).

That included Tasks 10.2 and 10.3 (Specific Communication Campaigns) , whose
responsible partners are: Servicios Urbanos de Murcia, S.A.U. -Servicios Ferrovial and
Ayuntamiento de Murcia (Task 10.2) and Kalundborg Kommune and Ayuntamiento de

Murc ia (Task 10.3). As well as, Tasks 10.4 (Promotion of Project results) and  10.5 (Specific
Communication Actions).

These four Tasks are explained below:
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Task 10.2: Educational campaign in Murcia (M9  -M24)
Responsible partars: Servicios Urbanos de Murcia, S.ASérvicios Ferroviadnd
Ayuntamiento de Murcia

¢CKS 4/ 2YYdzyAOFGA2Y [ FYLIAIY wmY 9RdzZOFGA2Y I f Ol
July 2019 (M9). The project partneesponsible fothistask are: Ayuntamientde Murcia and
Servicios Urbanos de Murcia, S.ASdrviciog-errovial.

As it is indicated at the end of this Repdtig indicators and impact of this campaign will be
FAdZNGHKSNI FylrfeaSR Ay (GKS 5mMndoY GwSLRNI 2y (KS 1

Task 10.3. Citizens awareness campaign in Murcia and Kalundborg (M18 -M37)
Responsible partners: Kalundborg Kommuared Ayuntamiento de Murcia

adzNOAl FYyR YIfdzyRO2ZNHQE YdzyAOALI t AGASE I NB GKS
will not begin until JulR020.

As it is indicated at the end of this Report, the indicators and impact of this campaign will be
further analysed inthe D10.5c9 @I f dzl GA2Yy 2F GKS OAGAT SYy |4l NByS

Task BO.motion of project resultsMA®m) a targetcd

Responsible partner: Innovarum, Communication Coordinator.

During the first year of the project very few results have arisen from tiogept execution.

Innovarum as responsible partner for this tas& keeping track of the project partners actions

and is working in close cooperation with the project coordinator, CETENMA, in order to

maximize diffusion once results start to come out.

@¢9ba! Kra LlzofAaKSR +y SyGaNE | fowaidk e a1 2 NAT 2
utilisation of biowaste as a resource: a review of EU Policy on biowaste managdihent

platform is now closed and will reopen sometime on October.

Specific ations includel in the Task 10t Trade Shows and Fairs, technical publications/papers
and attendance to higlevel policy events.

The following sectionReview of the/aluewasteD&C Plajshows thatvValuewastehas been
already involved in Trade Shows, High level p@&i@nts and haghree technical publications.
Neverthelesssince the project still has not produced significant results, the actions were used
for the general communication and presentation of the projactl not for promotion of results.

Responsible partner: Innovarum, Communication Coordinator.

Innovarum idirectly responsiblefor the execution of the followingctionsincluded in the
Task 10.5:

Opening of the Projeatebsite

aSyiuazy G2 GKS LINB2SOO Ay tNR2SOG LI NIYySNDRa ¢
Creation of Odine social networks: (LinkedIn & Twitter),

Production of audievisual material&ind the visual identity.

PN PR
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Besidespther communication actiongonsidered in this Task ar&ttendance to conferences
and theFinal event on site (organised by CETENMA).

All actions related to these Tasks (Task 10.2 to 10.5) will be reviewed in detail in the next
sect iboenv,i eow of the VW D&C Pl ano.

10
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2. Review of the Valuewaste D&C Plan (D10.1)

The followingSection includes a reviewof all the communication and dissemination actions
included anddescribed in theValuewasteDissemination and Communication Plan (D10.1)
which covers all the Tasks of the Work Package 10 (Dissemination and Communication).

The table belowpresentsall the actions described in the Dissemination and Communication
Plan, is leader partners and its targets:

Table 1: D&C Targets General Overview

Final Target Lead Partner M12 (October 2019
1 - All target audiences Status
VALUEWASTEwvebsite & N
Blog - Integration of 500 visits/month, at least Innovarum 565 visits & 7 posts
VALUEWASTEbN partners' 30 posts
websites
300 foll 00 Twitter LinkedIn
ollowers (twitter), 1

Social Media (. )

followers (LinkedIn) Innovarum 186 91
Audio -visual materials 2 videos
Other informative 15 informative materials Innovarum 9
materials
Media coverage 100 media coverages All partners 37
Final event 80-100 attendants
EC Dissemination routes 4 Innovarum 4
2 - General public Status
Communication To be analysed MU-FERRMurcia Starting

Campaign 1 & Murcia

Communication
Campaign 2 & Murcia To be established
and Kalundborg

3 - Policy makers Status

5 meetings or interviews
with policymakers

Kalundborg/Mur
cia

Meetings and interviews Murcia 5

Attendance to high level
policy events

5 events 2

Status

4 - Industry players

Trade shows and fairs 15 events attended

Innovarum

Innovarum

Status

Technical publications 5
Papers

Workshops, conferences

20
and congresses

10 events Innovarum

11
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We hereby describe theoonmunication activitiegarried out so far for the Target 1:
VALUEWASTHRvebsite & Blog - Integration of VALUEWASTBN partners' websites

Figure 1: VW webapge
WA VALUEWASTE

HOME WORKPLAN PARTNERS & ADVISORY BOARD OQURFRIENDS  AVAILABLE MATERIAL MEDIA NEWS CONTACT

v
PROJECT DESCRIPTION

Every year each Eurapean citizen produces on average 200 kg of municipal biowaste. This means that between 118 and 138 million tonnes of biowaste arise annually
in the EU.

The municipal biowaste management systems that currently exist in Europe, such as landfilling, do not give a second life to materials or resources contained in the
biowaste. Other alternatives such as incineration and composting do not allow to take full advantage of the biowaste potential.

Today, one of the challenges for biowaste management is to integrate a valorisation system in a city context, and to recover products with a market value that
offsets the global cost of biowaste valorising.

VALUEWASTE proposes an integrated system for urban biowaste valorisation into key strategic products for the EU.

Website addresshttp:// Valuewastesu/

The webis available in English, attik first versioncontained the following sections:

1 Home PageWith abrief summary of th&/ ALUEWASTEoject and objectives.

1 Workplan. a description of the work packages (objectives, leading partner and duration)
together with a PERT diagram.

{1 Partners.This sectioshowsS I OK LJ- NI y S NI, &ole nWMA FEWARBG O NR LIG A 2 y
and website of the partner

1 Our Friends dedicated to other projects related tdALUEWAST®ith their logo and
link to their official website(SCALIBUR, RESURBIS, BN2RETURN, RUNALIFE,
URBIOFIN, EMBRACED and SMART PLANT)

1 Available material This sectiorhosts dissemination material§poster, rollup and
project factsheet).

1 Media. Media coverage of the project (video, articles in newspapers and podcasts).

1 News. Poss internally elaborated by Innovarum and other partnencerning the
LINE2SO0GQa.RSOSt 2LIYSy

1 Footer. The website contains the statemedithis project has received funding from the
9dzNRB LISFY !'yAz2zyQa | 2NART 2y wunun NBasSt NOK | yR
I ANBSYSy il BbsavelyasitiledEM enébEm.

On M10 (August 2019) some sections we updated:

f ¢KS atlFNIYSNEE aSOGNBYSHKHRE A dzZLIRENEIGIBSNGE 2 . & NR
description of the members that make the External Advisory Boakthhfewaste

12
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| Theitab tithzhak hoticBdrged, the a m n @

section now contains also information of Networi{aluewastebelongs to Biorefine

Cluster and EUBIioNet.

1 ValuewasteNews section has been updated with news related/aluewasteProject
events and partners actions. Currentliyge news section counts with entries (or blog

posts).

Project partneros

websites

All project partners were provideth the Kickoff Meetingwith a standardext to include in
their respective official websites. Innovarum assured that by M3 (31 January 2019), a mention

to VALUEWASTEojectwasA Y Of dzZRSR Ay

FEf GKS LI NIYSNBEQ 6S504A

Table 2: Partner ds naluewaste Projecbin thehirrwebpages
N° Partner Mention to the Valuewaste Project
Centro Tecnoldgico de la https://www.cetenma.es/works/ Valuewaste /
1 Energiay el Medio https://www.cetenma.es/works/  Valuewaste /?la
Ambiente ng=en
http://www.innovarum.es/en/project/ Valuewast
. e-en/
2 Eurizon S.L. - -
urz http://www.innovarum.es/es/project/ Valuewast
e-es/
Savqma U_nlversny of . https://portal.savonia.fi/amk/en/rdi/rdi -projects -
3 Applied Sciences - Savonia - . - - —
. and -entrepreneurship/rdi -projects?i d=1037
ammattikorkeakoulu oy
o . http://www.murciaciudadsostenible.es/es/reduc
4 Servicios U.rb.anos de I\/_Iurma, ir-reutilizar -reciclar/ Valuewaste .htm
S.A.U-Servicios Ferrovial — -
http://www.murciaciudadsostenible.es/es/
http://www.murciaciudadsostenible.es/es/reduc
5  Ayuntamiento de Murcia ir-reutilizar -reciclar/ Valuewaste .htm
http://www.murciaciudadsostenible.es/es/
6 Instituto Tecnoldgico de https://www.itainnova.es/blog/proyectos -
Aragoén financiacion -publica/ Valuewaste /
7 Unibio A/S https://wwyv.un|b|o.dk/press -release -how -waste -
isturned -into -food/
8 Agro Business Park A/S https://www.agropark.dk/projekter/ Valuewaste
Asociacion Espafiola de
9 Normalizacién, (Spanish https://www.une.org/normalizacion/proyectos -
Association for de -idi/
Standardisation)
10 El\lljtt)r;ent Recovery Systems http://www.nuresys.be/news.html
https://www.ekobalans.se/sv/om -
11 Ekobalans Fenix AB ekobalans2/nyhete/146 -ekobalans -i-eu-
projektet -Valuewaste
Ingenieria y Desarrollos https://inderen.es/eu _-funded -project -
12
Renovables, S.L. Valuewaste /

13


https://www.cetenma.es/works/valuewaste/
https://www.cetenma.es/works/valuewaste/?lang=en
https://www.cetenma.es/works/valuewaste/?lang=en
http://www.innovarum.es/en/project/valuewaste-en/
http://www.innovarum.es/en/project/valuewaste-en/
http://www.innovarum.es/es/project/valuewaste-es/
http://www.innovarum.es/es/project/valuewaste-es/
https://portal.savonia.fi/amk/en/rdi/rdi-projects-and-entrepreneurship/rdi-projects?id=1037
https://portal.savonia.fi/amk/en/rdi/rdi-projects-and-entrepreneurship/rdi-projects?id=1037
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/reducir-reutilizar-reciclar/valuewaste.htm
http://www.murciaciudadsostenible.es/es/
https://www.itainnova.es/blog/proyectos-financiacion-publica/valuewaste/
https://www.itainnova.es/blog/proyectos-financiacion-publica/valuewaste/
https://www.unibio.dk/press-release-how-waste-is-turned-into-food/
https://www.unibio.dk/press-release-how-waste-is-turned-into-food/
https://www.agropark.dk/projekter/valuewaste
https://www.une.org/normalizacion/proyectos-de-idi/
https://www.une.org/normalizacion/proyectos-de-idi/
http://www.nuresys.be/news.html
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://www.ekobalans.se/sv/om-ekobalans2/nyhete/146-ekobalans-i-eu-projektet-valuewaste
https://inderen.es/eu-funded-project-valuewaste/
https://inderen.es/eu-funded-project-valuewaste/
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N° Partner Mention to the Valuewaste Project
GAIKERIK4 Technology http://www.gaiker.es/cas/biodeteccion_proyect
Centre 0S.aspx

http://entomoagroindustrial.com/portfolio/ Value
waste /
https://entomoagroindustrial.com/en/portfolio/ V
aluewaste /

https://www.seah.net/en/seah -international -
Valuewaste /

13

14 Entomo Agroindustrial S.L.

15 Seah International

16 Kalundborg Kommune ht/tps://svmbiosecenter.dk/en/proiect/ Valuewast
el

LT

P Kalundborg Symbiose / https://symbiosecenter.dk/en/project/ Valuewast

- Symbiosis Center el

16

17 European Biomass Industry http://www.eubia.org/cms/projects -2/ongoing_ -

Association projects/

Webpage visits: the measurable target

Webpagevisits as well as the general performance of Weduewastenvebpage are tracked with
Google Analytics.

Figure 2: VW webpage visits

600 565

.
.
.
ool
eee”

500 475 .

400 360

300 258

200 T

100

jun-19 jul-19 ago-19 sep-19 oct-19

Since thdaunchingof the Valuewastenebpage in English on April 23th 2019 (M6ffic has
progressively increased. @rctober, the visitsto the webpagewere 565 (visits to the web only
in the month ofOctobey).

Average monthly web traffic growtis 19%and it is expected to decrease and stabilize in the
following months The final Target fothis actionis to reach and maintain 500 webpage visits
monthly. According to the above numimValuewastewebpage has already reached that
number on October 2019 (565 visitshhus the challengefor the next yearwill be sustaining
that traffic.


http://www.gaiker.es/cas/biodeteccion_proyectos.aspx
http://www.gaiker.es/cas/biodeteccion_proyectos.aspx
http://entomoagroindustrial.com/portfolio/valuewaste/
http://entomoagroindustrial.com/portfolio/valuewaste/
https://entomoagroindustrial.com/en/portfolio/valuewaste/
https://entomoagroindustrial.com/en/portfolio/valuewaste/
https://www.seah.net/en/seah-international-valuewaste/
https://www.seah.net/en/seah-international-valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
https://symbiosecenter.dk/en/project/valuewaste/
http://www.eubia.org/cms/projects-2/ongoing-projects/
http://www.eubia.org/cms/projects-2/ongoing-projects/
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A webpage openingttracts a high volume of traffic and visits. Maintainimgd growingthat
volume afterwardssthe challenge ahead.

With that challenge in mindandin order tobetter measure trafficquality, Innovarumis also
trackingthe unique pageview® the Valuewastavebpage

Figure 3: VW webpage unique pageviews
600
500 481
400
300
200

100

sep-19 oct-19

"A unique pageview , as seen in the Content Overview report, aggregates pageviews
that are generated by the same user during the same session" Google Analytics

Valuewaste Blog

ValuewasteBlog fdlows a structure of short to medium length posts. The topic of these posts is

the activity of theValuewasteproject partners: the events thegttend, the presentations the

make, the meetingst8@ 2 NAF Yy A &4 SX !mbmedts dr important nels felbtélito/ i

the project. The blog posts published so far are:

ValuewasteKickoff meeting (1,192 views)
Valuewastgoind the Biorefine Cluster Europe (246 views)
Agro Business Park preseMaluavasteto a Chinese Delegation (108 views)

Food Festival 2019: Northern Europe biggest food event (482 views)
Dansk Biogkonomi Konference 2019 (507 views)
Valuewast General Assemblfjust published).

NogakowbdE

They can be read altttp:// Valuewasteeu/news/

ABP meets with The Trade Council from the Danish Ministry of Foreign Affairs (291 views)

15


http://valuewaste.eu/news/

W\’f Deliverable @0.2. | VALUEWASTPEbject | Grant agreementumber818312

Social media
Social media accounts are managed with Hootsuite. Content strategy is supported with
Hootsuite, Twitter and LinkedIn Analytics, Google Alertsagdnic web research

Valuewaste Twitter account

VALUEWASTEojectcounts with an official Twiiter accour@Valuewast®

Figure 4: Valuewaste Twitter (23/10/2019)

« V?IueWaste Project Q

eet:

Buscar en Twitter

7 AL \'h
“ #Fertlllsers
piny %"‘"

| Editar perfil )
~ 5 Tal vez te guste
ValueWaste Project .
@ValuewasteP s GTM ( Seguir )
@ctmarmol
#H2020 project that proposes an integrated approach in urban
upc,cllng for the production of high-value #biobased products Miguel Angel Ruiz (" Seguir )
GA 818312 @maruizlv ~
© Europe & valu ?) Se unio el noviembre de 2018 §
yp AVEBIOM (' seguir )
116 Siguiendo 186 seg i’j @AVEBIOM 2

To date,Valuewastéhasin total 350 publications(tweets) in English and Spanisfaluewaste
twitter content includes:

1. Pictures related to its content.

2. Frames specifically designed #aluewasteSocial Media accounts

3. Informative messages related to biobased products, waste management, innovative
foodA Y ANBRA Sy (i 4 X

4. News related to the project and to the project partners actions.

a/ et G2 | OGA2Yy ¢ YSadamBastevabpagh B RANBOUG GNIF TF

6. Commonhashtagsused: #aluewastefurbanbiowaste #biowaste #H2020
#circulareconomy #bioeconomy #altermaproteins #fertilisers #insectprotein.

7. Project partners Twitter accounts are also mentioned whppropriate

8. Project partners also actively mention@luewast® in their tweets.

o1

TheValuewasteTwitter content strategy also focuses on relateeinding opicssuch as: World
dzy ASNE [/ fAYIF OGS [/ KIFIy3aSs 9Yy@ANRYYSyllt /KIFffSy3:
produces contentonsideringcurrent global issues and conversations.
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Figure 5: VW Tweets example

WV

ValueWaste Project @ValuewasteP - 17 sept. v
¥ "#VALUEWASTE convertira #ResiduosUrbanos en comida” es el titulo de
articulo publicado por nuestro socio @CETENMA en la edicidn de Julio-
Agosto 2019 de @RevistaRETEMA

No te lo pierdas: retema.es/revistas/julio...

#Bioeconomia #Economiacircular #H2020 #gestionderesiduos

VALUEWAST

ValueWaste Project @ValuewasteP - 9 sept. v
if you miss any of our updates just go to the #news section of our webpage
ow.ly/JfIF50vV9kV

Si te pierdes alguna de nuestras noticias siempre puedes consultar nuestra
web!

#Valuewaste #Biobased #CircularEconomy #Bioeconomy
#Wastemanagement #UrbanBiowaste

WVALQEWASTE
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Figure 6: VW Twitter followers & growth
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In October2019 VALUEWASToject Twitter accounthad 186 followers and folloved 116
accounts After the rapid growth that follows the opening of an account, growstasilising at
around a 79% rate.

Valuewastdollower base counts with:

T Other H2020 projects a

T tNer2SOla NBfIFIGSR (2 (G(KS o0A2S02y2Yesx ¢l ads

1 Associations and organization interested or involved with the bioeconomy or waste
management.

1 Research Centres and Universities

1 Personal Twitter Accounts.

ValuewasteTwitter account follows:

Friends Projects: Scalibur, WaysTup!, Resurbis, Run4Life, Urbiofin, Embraced or SmartPlan.
Other H2020 projects.

Its project partners.

Organizatios/associations of interests to the project. For example, the networks it

belongs to: Biorefine Cluster and EuBioNet.

= =4 4 A
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Valuewaste Linkedln account

VALUEWASTIoject counts with an official LinkedIn accountV&aluewasteH2020 Project

Figure 7: Valuewaste LinkedIn

\W\/ VALUEWASTE

Grant agreement 1D: 818312

]

Valuewaste H2020 Project

WV

Unlocking new value from urban biowaste

Visitar sitio web 2 “@ 9 seguidores en tu red

v/ Siguiendo =t

ici Todo Imagenes Documentos Videos Ordenar por: Principales w
I MmN - Datos destacados
Acerca de Valuewaste H2020 Project
W oo ores Ver el hashtag #circulareconomy

developing the first complete solution to fully valorise biowaste that can ver mas

Anuncios >
#VALUEWASTE is an #EU funded project that proposes an integrated appreach in ) e X
urban #biowaste upcycling for the production of high-value #biobased products, = - .
o s
18.162 seguidores

Ver traduccion

Ver el hashtag #biowaste

WA/ VALUEWASTE € &

sw value fr L iowaste

Project title: Unlocking new VALUE
from urban bioWASTE

- /
Ll
Acronym: Valuewaste

Grant Agreement Number: 818312
Call: H2020-SFS-2018-1

Ver el hashtag #foodingredients

Valuewastd.inkedIncontent is tailored to fit the style, structure and target audience of
LinkedInThus:

1 Valuewastd.inkedInposts have longemessagesnd more links and resources available.
1 Content and tone are curated to fit LinkedIn style.
1 Some examples of shared publications or content are:

0o Report EUCommission2017, Newd dzNB LISy / 2y aSyadza 2y 5S@St

22NI RZ hdzNJ 5A3yAGeS hdzNJ Cdzli dZNB Qb
0 Report:FAQ, 2018, Food loss and waste and the right to adequate food: Making
the connection, Right to Food Discussion Paper

BesideslinkedIncontent strategy also considers all theints above for the Twitter content
strategy
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Figure 8: LinkedIn Posts examples

Valuewaste H2020 Project e

#Valuewaste #Objetivo3
https://Inkd.in/fV_uAG6

) Entomo Agrolndustrial
A 56 seguidores

Objetivo 3 Valuewaste H2020 Project
@ee
+ Realizar el disefio de una planta de tratamiento de residuos orgénic ... ver mas

B

BVALUEWASTER

OBJETIVO 3 VALUEWASTE

veluesate ey

W‘.a. UEWASTE

hentome

O:

Did you have time to take a look to the "New European Consensus on Development
‘Our World, Our Dignity, Our Future™?

[)"The #EU and its #MemberStates will promote resource #Efficiency and
#SustainableConsumption and production, including the sustainable management
of chemicals and #waste, with a view to decoupling economic growth from
environmental degradation and enabling the transition to a #circularEconomy”

#Valuewaste project seeks to contribute to EU #Sustainibility through its
revalorising processes of biowaste into new valuable products.

Full PDF: http://ow.ly/EBQr50viscg

Ver traduccion

Valuewaste H2020 Project e

Cualquiera

Agro Business Park A/S and Unibio presented the #Valuewaste project at the
“Food waste and Business opportunities™ event organised by INBIOM

# Link: http://ow.ly/JP2Q50vVdrB

#Wastemanagement #Bioeconomy #Biowaste #Urbanbiowaste #Circulareconomy
#FoodWaste #FoodandFeed

Ver traduccion

W/ VALUEWASTE

Valuewaste H2020 Project e

ado « @ Cualquiera

@9 #Valuewaste @ se une al cluster #europeo Biorefine Cluster Europe()
0 #Valuwaste @ joins the #BioRefine Cluster #Europe

“The #BiorefineClusterEurope interconnects projects and peopie within the domain
of #biobased resource recovery, striving to contribute to @ more sustainable
#ResourceManagement in the framework of #CircularEconomy systems.

& nttps:/Inkd.in/fOmWQkr

#biobased #biowaste #bioeconomy

#Circulareconomy CETENMA Centro tecnoldgico, Innovarum, Savonia University
of Applied Sciences, Ferrovial, Ayuntamiento de Murcia, ITAINNOVA Instituto
Tecnologico de Aragon, Unibio, Agro Business Park A/S, Cooperation and
International Relations, NuReSys (Nutrient Recovery System), #Ekobalans
{Sweeden), @INDEREN (Ingenieria y desarrollos renovables), Entomo
Agrolndustrial, #Seahinternational, Kalundborg Kommune and European Biomass
Industry Association

#ValueWaste #ValueWasteProject

#Biowaste #Circulareconomy #Bioeconomy #Alternativeproteins
#FoodIngredients #Fertilisers #ValueStreams #H2020 #Murcia #kalundborg #EU
#EUCommission

Ver traduccion

\xh{VALUEWASTE

ASTE JOINS THE B E E
EUR E

#BlokefineCluster
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Figure 9: VW LinkedIn Followers
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On October 0f2019, VALUEWAST#oject LinkedIn accounbad 91 followers VALUEWASTE
LinkedIn account opened on June 2@ithas been active for 5 monthdj experimented a rapid
growth at the opening (from June ®eptembei2019)

Growth isstartingto decrease anik expected testabilise in the following semeste

Audio visual materials
This action refers to 2 planned videos

1. ValuewastePresentation video (first part of the project).
2. Final execution video to present at the Final Event (No specific schedule yet)

Innovarum will start the production of théirst video {aluewastePresentation video)n
December 2019.

Other informative material s

During the first year of the project, Innovarum elaborated and defined the visual identity of the

project and produced a total of 9 informative materials:

Poster2019

Roll up2019

TechnicaFact sheet 2019
Dissemination KiDur19

Process 1 informativeattsheet Jut19
Process 2 informative factsheeut19
Process 3 informative factshegutl19
ValuewasteBasic Presentatin Sepl9
ValuewasteSlideshowSep19

© 0N wDdE
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Visual Identity of the Valuewaste Project

Roll up 2019 (English & Spanish)

VW Poster 2019
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